
Our Story

Evo’s story begins with a PhD thesis. Evo Founder and CEO Fabrizio Fantini was a 
graduate student at Harvard University in 2009, and he was determined to find a 
more efficient and accurate way to price products than current flawed pricing 
software. He was sure that emerging technologies that had brought forth a new 
generation of intelligent algorithms could overcome their limits. 

Traditional price forecasting can only handle so many input factors, but new machine 
learning models could quickly process an unlimited number of input parameters and 
even determine which of these parameters would influence the expected result and 
how— all in real time.

Fabrizio knew that overcoming traditional forecast limits could transform demand 
forecasting; it was just a matter of creating the right algorithm. He made creating and 
validating such an algorithm his thesis project. The result became the first iteration of 
Evo’s Predictive Pricing model. 

This results-focused, yet scientific approach is at the heart of Evo’s solutions. All of 
our additional forecasting products have been built slowly and scientifically, most 
through collaborations and partnerships with major universities.
 
Fabrizio went into academia after a decade of consulting work for McKinsey, so he 
knew that his algorithm wasn’t just interesting from a theoretical perspective; it could 
help retailers stay competitive in the Digital Age. In 2013, therefore, he founded Evo 
in London as an entirely self-financed enterprise without any outside investors. 

Since 2013, Evo has grown dramatically and honed its two primary umbrella 
products: Predictive Pricing and Predictive Supply Chain. Both are aimed at 
optimizing companies with a turnover of over 100 million euros that are operating in 
sectors such as fashion, retail, mass retail channel, insurance, travel, and hospitality. 

The first client to believe in Evo was Miroglio Group, a major Italian fashion and 
textiles group that includes brands such as Elena Mirò, Caractère, Motivi, Fiorella 
Rubino, and Per te by Krizia. Since partnering with Miroglio, however, Evo has 
expanded to serve clients in 35 countries. 


