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What you learn
This programme is 
for executives who 
make strategy-defining 
decisions within their 
company. Discover how 
to leverage AI and big data 
for your career and your 
organisation’s benefit. 
Session 1  |  Introduction
Learn why AI is relevant to business 
decision-making, and discover the 
relevant overarching framework 
through mini case-studies, key 
concepts presentation, and engaging 
peer discussion.  

Session 2  |  Tools, methodologies 
and applications
Discover AI and machine learning, their 
theory and key concepts, and their 
relevant strengths and weaknesses. 
Calibrated for a business audience, with 
focus on real-world applications.

Session 3  |  Characteristics of 
real world winners
Explore the archetypes, tasks and 
goals of successful organisations, and 
what sets them apart. Discover the 
key insights of winners and the key 
pitfalls to avoid.  

Lunch

Session 4  |  Detailed case 
study discussion
What are the quick wins? What is the 
current frontier? What is the ‘long-term’ 
play? Will machine learning create 
a level playing field, or enable new 
barriers to entry?   

Session 5  |  Digital-enabled 
transformation panel
Exchange perspectives with seasoned 
industry experts, managers and 
executives, each armed with the 
real-life experience of ambitious 
transformation programmes. 

Session 6  |  Transformation 
Blue Print
Draw your inspiration from 
the day, identify your potential 
opportunities and chart your own 
journey. Design the roadmap to 
achieve your goals leveraging the 
right resources for success.

Is it right for me?

The programme is for senior 
executives and leaders wishing to 
gain a competitive edge for their 
career and their organisations. 

They are:  

 n exploring if and how to structure 
their ‘advanced analytics’ 
departments

 n curious to learn about critical 
management science innovation

 n decision-making executives 
in top management roles with 
diverse business experiences 
and backgrounds

 n senior executives in CEO, CFO 
or CMO positions

 n heads of departments or 
business units.  

Embrace artificial intelligence and big data
to drive your decision-making  

Programme focus
Digital transformation is disrupting society and industry 
in multiple ways. New business models and channels 
continue to emerge, demanding entirely new ways 
to manage and lead organisations, to deliver against 
rapidly changing customer needs. For organisations 
in a rapidly evolving business world, one error of 
judgement can have severe consequences.

Artificial intelligence (AI) and machine learning offer 
two key new ways to extract value from data. But how 
exactly can they help companies and managers make 
smarter, more impactful decisions?

In this one day masterclass you’ll gain cutting-edge 
insights into how big data and artificial intelligence (AI) 
enhances your decision-making. 

Join senior executives from ambitious, forward-thinking 
organisations from around the globe. 

Learn from Oded Koenigsberg, a leading academic in his 
field, while benefiting from the real-world experiences 
of expert practitioners and your peers. Develop a 
deeper knowledge of data analytics to improve business 
performance and to make effective decisions.
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Benefits and impact 

World-class experts 

From theory to practice, 
this programme will 
introduce the end-to-end 
toolkit required to capture 
new opportunities rapidly 
available and at lower cost 
than ever before.

Develop your knowledge of machine 
learning and data analytics to 
make highly profitable strategic 
business decisions. Apply the 
knowledge and expertise gained 
on this programme to enhance your 
organisation’s performance. 

Learn how:

 ¢ AI and machine learning can disrupt 
traditional management thinking

 ¢ to automate processes and increase 
customer relevance

 ¢ to measure and exploit the link 
between brand loyalty, pricing, 
promotions, products, operations 
and value proposition.

Speaker  
Oded Koenigsberg 

Professor of 
Marketing; Academic 
Director MBA 
and MiM

Professor Oded Koenigsberg develops 
models that attempt to incorporate 
the cross-functional aspects of firms’ 
marketing management decisions and 
he teaches the Pricing Strategy and 
Tactics elective MBA students.

Experience: Oded is on the editorial 
boards of leading journals, including 
Marketing Science, Journal of Production 
and Operations Management, 
International Journal of Research in 
Marketing and the Journal of Retailing.

Speaker  
Sunil Gupta

Edward. W Carter 
Professor of Business 
Administration, Harvard 
Business School

Professor Sunil Gupta is Chair of the 
General Management Program and 
co-chair of the executive program on 
Driving Digital Strategy.

Experience: Sunil has taught an 
elective course on Digital Marketing 
Strategy to MBA students and 
Advanced Management Program 
to senior managers. From 2008-
2013, he served as the Head of the 
Marketing Unit.

Practitioner  
Fabrizio Fantini 

CEO of Evo Pricing

Fabrizio Fantini has developed an 
award-winning and patent-pending 
software for automating management 
decisions based on real-time data 
analysis. The software pulls together 
company data to make sales forecasts 
and pricing recommendations. 

Experience: Fabrizio has an MBA 
from Harvard Business School 
and spent 10 years consulting at  
McKinsey & Company.

Practitioner  
Clive Humby 

Chief Data Scientist 
at Starcount 

Clive Humby changed the face of global 
retail through his pioneering company 
dunnhumby, and is now the Chief Data 
Scientist at Starcount, the leading 
consumer-centric insights, analytics 
and profiling company. 

Experience: Clive created the first 
geodemographic system, ACORN, 
in the 1980s and founded the 
global consumer insights business 
dunnhumby with his business partner 
and wife, Edwina Dunn.

Apply today

1    Check out the website  
View the latest programme 
dates and fees  
london.edu/aiml

2    Reserve a place 
Contact  
Programme Consultant 
Amanda Grasso  
Email: aiml@london.edu 
Tel: + 44 (0)20 7000 8507

3    Complete your  
application  
london.edu/aiml 
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